
CONTENTS

LITERATURE OF FOREIGN COUNTRIES 
Vashchenko Yu. A., Muradova I. R. 
THE POETICS OF THE EXISTENTIAL ABSURD IN THE NOVELS “FEAR”  
BY GABRIEL CHEVALLIER AND “WEEKEND AT ZUYDCOOTE”  
BY ROBERT MERLE. 1

Ibrahimova N. N.
WORLD POSTMODERNİSM AND THE UNİQUENESS  
OF AZERBAİJANİ POSTMODERNİSM *9

Kravets O. M. 
CONCEPT “HOME” IN L. M. MONTGOMERY`S NOVEL “PAT OF SILVER BUSH” 14

Kravchenko L. S. 
FEATURES OF AUSTRIAN LITERATURE IN THE XIX–XX CENTURIES 20

Semenets O. S. 
SPECIFICITY OF THE READER’S RECEPTION OF A MYTHOLOGICAL TEXT  
IN LAURENT GAUDÉ’S NOVEL “HELL’S GATE” 26

LITERARY THEORY 
Rasulova N. R.
COMEDY: THE ROLE OF PLAY IN THE PHILOSOPHY OF LAUGHTER  
AND ITS LITERARY EMBODIMENT 31

FOLKLORISTICS
Nikolaiesku E. V. 
MYSTICAL FOREST CREATURES IN ROMANIAN FOLKLORE:  
MYTHS AND LEGENDS 39

THEORY AND HISTORY OF SOCIAL COMMUNICATIONS 
Horchikova A. О., Smus A. H., Zubarets A. V.
FORMATION AND REPRODUCTION OF GENDER STEREOTYPES  
IN MODERN MEDIA 46

Hutsuliak D. M. 
THE ROLE OF INFORMATION AND MEDIA TECHNOLOGIES AS A TOOL  
OF HYBRID WARFARE 52

Demchenko О. Р., Vladyshevska V. V. 
COMMUNICATIVE PROCESS IN DIPLOMATIC CORRESPONDENCE  59

Panchenko S. A.
TO THE QUESTION OF PILGRIMAGE THROUGH THE PRISM  
OF SACRAL COMMUNICATIONS IN THE SOCIO-COMMUNICATIONAL SPHERE 65

Panchuk L. V., Matveiko O. V. 
VERBALISATION OF AGGRESSION: LEXICAL AND SEMANTIC ANALYSIS  
OF THREATENING SPEECH ACTS 71

Savchuk N. M. 
MEDIA COMMUNICATIONS IN THE SYSTEM OF SOCIAL COMMUNICATIONS 78



Chernysh A. Ye. 
FACTORS OF MEDIATIZATION OF THE CITY 84

BOOK SCIENCE, LIBRARY SCIENCE, BIBLIOGRAPHY 
Fedotova O. O., Savchenko V. P. 
COMPARATIVE CHARACTERISTICS OF ADVERTISING  
AND INFORMATION ACTIVITIES OF LIBRARIES IN UKRAINE AND ABROAD 89

THEORY AND HISTORY OF JOURNALISM 
Babenko V. S. 
THE CRISIS OF MASS MEDIA NARRATIVES OF THE WESTERN WORLD  
IN THE PERCEPTION OF THE RUSSIAN-UKRAINIAN WAR 96

Herasymovych V. A., Herasymovych M. V., Koval V. V. 
THE ROLE OF SPEECH CULTURE IN THE PROCESS  
OF SOCIAL COMMUNICATION IN THE CONTEXT OF DIGITALIZATION 103

Drozdovska O. R., Kulesha N. M. 
JOURNALISTIC ACTIVITY OF ROMAN KORDA-FEDORIV (1912–1952) 110

Kolkutina V. V. 
THE CONCEPT OF MEMORY IN VASIL MAKHNO’S ESSAY 117

Koshman I. M. 
CORPORATE CODE IN THE MEDIA (ON THE EXAMPLE  
OF LOCAL INTERNET MEDIA) 122

Fenko N. M., Hunderuk O. O. 
CREATIVE WRITING TOOLS IN MEDIA STORYTELLING 128

Shulska N. M., Koshak O. M., Gunderuk O. O. 
FEATURES OF THE COVERAGE OF MEDIA SENSITIVE CONTENT:  
INCORRECT NOMINATIONS IN JOURNALISTIC COMMUNICATION 134

Shulska N. M., Koshak O. M., Rymar N. Yu. 
RELIABILITY, ACCURACY AND COMPLETENESS OF INFORMATION IN MODERN 
UKRAINIAN TELEVISION 140

THEORY AND HISTORY OF PUBLISHING AND EDITING 
Sydorenko N. M., Dubetska O. O. 
UKRANIAN BOOK AND PRESS FOR CHILDREN (GERMANY, AUSTRIA, 1945–1950) 146

APPLIED SOCIAL AND COMMUNICATION TECHNOLOGIES 
Andrushkiv V. V. 
WORK OF EDITORS AND JOURNALISTS OF REGIONAL MEDIA IN MODERN 
CONDITIONS 156

Bondarenko T. H., Koval S. V. 
ETHICAL AND DIDACTIC PRINCIPLES CONDUCTING MEDIA EVENTS  
FOR THE FORMATION OF MEDIA AND INFORMATIONAL LITERACY  
OF SCHOOLCHILDREN  163

Hrushevska Yu. A. 
ADVERTISING TEXT AS THE MAIN ELEMENT OF VERBAL ADVERTISING 
COMMUNICATION 169



Zadoiana L. M. 
SPECIFICITY OF ADVERTISING TEXT IN MODERN MASS MEDIA 174

Kovtun N. O., Fedorenko O. D. 
THEMATIC VECTORS OF EXTERNAL SOCIAL ADVERTISING IN THE CITY  
OF CHERKASY UNDER MARTIAL LAW:  
A CONTENT ANALYSIS STUDY 180

Pohribna O. O., Nadtochii O. L.
METHODOLOGY OF CREATING A NEWS NOTE FOR CORPORATE WEBSITES  
OF HIGHER EDUCATION INSTITUTIONS 189

Svorak Ye. V., Hantsiuk T. D., Opar N. V. 
ANALYSIS OF COMMUNICATION STYLES IN THE INTERCULTURAL  
COMMUNICATIVE SPACE (BASED ON THE MATERIAL OF THE MOVIE 
“INTOUCHABLES”) 197

Sliusar V. M., Zaiko L. Ya. 
DESIGN OF EXTERNAL ELEMENTS OF PERIODICALS AS A TOOL  
OF PR TECHNOLOGIES 202

Tsapok O. M. 
ADAPTATION AND ACTIVITY OF UKRAINIAN ADVERTISING AGENCIES  
IN WARTIME 207

CURRENT ISSUES OF PHILOLOGY AND JOURNALISM
Klochek H. D. 
TARAS SHAVCHENKO – TODOS OSMACHKA: THE PROBLEM OF ARTISTIC  
AND AESTHETIC CONTINUITY 213

Danko-Sliptsova A. А., Kovalenko N. А., Zhornokui U. V. 
THE INFLUENCE OF SOCIAL MEDIA ON PUBLIC OPINION FORMATION DURING 
CRISIS SITUATIONS: A SOCIOLOGICAL PERSPECTIVE 218

Zhornokui U. V., Kovalenko N. A., Kalinichenko M. M. 
RHETORICAL FIGURES IN MODERN MEDIA DISCOURSE 227

Kucheriavenko V. S. 
FEATURES OF NON-JURISDICTIONAL PROTECTION  
OF AN INDIVIDUAL’S RIGHT TO RESPECT FOR DIGNITY AND HONOUR,  
TO THE INVIOLABILITY OF BUSINESS REPUTATION, VIOLATED IN THE MEDIA 234

Malozhon O. І., Malysh M. М., Bilyakova A. V. 
MEDIA COMMUNICATION CULTURE: HISTORY AND PRESENT 240

INFORMATION ABOUT THE AUTHORS 245


